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Message from the Chair

On behalf of the members of the New Jersey Heritage Tourism Task Force, | am pleased to pré¢ent the

Jersey Heritage Tourism Master PlaFhis plan is the result of intensive work by the Heritage Tourism Task Force
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third largest industng tourism.

New Jersey has many splendid heritage tourism destinations ~ such as Cape May, Lambertville and Ellis Island ~

whose visitors come to experience historic sites as well as natural and cultural offerings. Morristown and other
OAGASE KI @S RSOSt21LISR YR YIFIN]JSG bSs WSNES@2QA YAfAQGl NE
the American Revolution National Heritage Area will encourage tourists to discover Revolutionary New Jersey.

National travel trends indicate the economic benefits New Jersey can generate with a strong heritage tourism
program. A 2009 national travel study reveals that 78% of all U.S. leisure travelers participate in cultural and/or
heritage activities while traveling, translating to 118.3 million adults each year. The economic impact is clear:
cultural and heritage travelers spend an average of $994 per trip compared to only $611 for other leisure
travelers. Collectively, cultural heritage travelers contribute more than $192 billion annually to the U.S.
economy.* New Jersey must tap into this economic opportunity.

We propose the formation of a New Jersey Irégrency Heritage Tourism Council to provide leadership and
create a statewide system of partnerships. The council would link state agencies, destination marketing
organizations, heritage and cultural organizations, historic sites, communities and other partners to forge a
unified approach to heritage tourism development.
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heritage tourism by generating increased revenue as we welcome more visitors. We are asking our legislators to

revisit the formulas used to fund tourism, history and the arts through the hotel/motel tax and to invest
O2yaAARSNIofe Y2NB Ay 2dzNJ adFdiSQa GKANR fFNBSad AyRdzaidN

All the members of the New Jersey Heritage Tourism Task Force and | look forward to working with each of you
as we make New Jersey a premier heritage tourism destination.

Cathleen R. Litvack
Chair
New Jersey Heritage Tourism Task Force

(SourceThe Cultural and Heritage Traveler, 2009 Edifidandala Research, LLC; Study commissioned by National Trust for
Historic Preservation, U.S. Cultural and Heritage Tourism Marketing Council and U.S. Department of Commerce.)
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A Vision for Heritage Tourism in New Jersey

Heritage Tourism is essential to the economic well being of New Jersey as
travelers and residents visit heritage sites and towns to enjoy authentic, valued
and engaging experiences, that:

. Enhance the image of New Jersey as a desirable destination with a rich
KA&ZG2NE OKIFGO LXFEeSR | @AGEHE NRES Ay
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historic, cultural and natural assets.
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meet its destiny. Though small in size, a mere 220 miles long by 70 miles across, New Jersey
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Washington, Walt Whitman and Thomas Edison. Events that transformed the nation loom
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18" Century to inventions and new kinds of production during the Industrial Revolution of the

19" Century, and the 20/ Sy (i dzZNBE Qa Odzf GdzNF t AKAFGA G261 NR O
increasingly diverse population and the emergence of vacation treks to New Jersey

destinations.

"Working in tandem with casinos, arts, culture and
In the wake of these historgnakers and the Jersey shore, heritage tourism is vital to the
culture-shapers is the tangible evidence qffuture of our State’s tourism industry.
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history is encased in its tranquil small Eastern Division, Harrah's Entertainment
towns, vibrant urban centers and along
scenic byways and within heritage areas. Here, revitalized downtowns, museums, heritage

trails, hundreds of historic sites and a multitude of special events and programs preserve the
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of numerous partners position the state to develop a heritage tourism program which will
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annals of American history.

What is heritage tourism?

The National Trust for Historic Preservation defines heritage tourism as:
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and people of the past. It includes historic, cultural and natural resources.

The goal of heritage tourism is to preserve cultural legacies, to interpret stories by offering

places to see where events happened, to imagine the voices and read the words, and to

encourage travelers to seek out the places that connect us to a time and place that still shapes

us ~ individually, as a community and as a nation ~ today.

A national study of cultural and heritage travel conducted in 2009 reveals that 78% of all U.S.
leisure travelers participate in cultural and/or heritage activities while traveling, translating to
118.3 million adults each year



The appeal of attracting these travelers is clear: Cultural heritage travelers spend an average
of $994 per trip compared to only $611 for other leisure travelers. Collectively, cultural
heritage travelers contribute more than $192 billion annually to the U.S. economy.

The study found many positive attributes of cultural heritage travelers:

e They are more frequent travelers, reporting an average of 5.01

leisure trips in the past 12 months vs. 3.98 trips by-eaftural
heritage travelers.

e They prefer leisure travel to be educational.
« They will spend more on cultural and heritage activities.
« They will travel farther to get the experiences they seek.

(SourceThe Cultural and Heritage Traveler, 2009 Editidandala Research, LLC; Study commissioned by
National Trust for Historic Preservation, U.S. Cultural and Heritage Tourism Marketing Council and U.S.

Department of Commerce.)
How does New Jersey support and fund heritage tourism?
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investment in tourism has declined. In 2003, legislation was enacted to impose a 7%
hotel/motel state occupancy fee for lodging establishments. The fee was in effect from
August 1, 2003 through June 30, 2004. After July 1, 2004, the fee was reduced to 5%.
Several cities already had a local occupancy tax, and a lower tax was approved for
these cities: Newark, Atlantic City and Jersey City are at 1% and the Wildwoods at
3.15%. The following chart shows the top 10 counties for occupancy orinotel tax
collection from JanuargDecember 2009Source: New Jersey Department of Treasury, Division

of Taxation)

Top 10 County Hotel-Motel Tax Revenuesin New Jersey
January-December 2009
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@ Total hotel-motel tax revenue for all 21 New Jersey counties for Jan-Dec 2009: $68,118,420




In fiscal year 2004, the New Jersey Legislature allocated a portion of revenues generated from
the Hotel/Motel Occupancy Tax to support four specific funding areas and set statutory
minimums:

o New Jersey State Council on the Arts $16,000,000
e New Jersey Historical Commission $ 2,700,000
o New Jersey Division of Travel and Tourism $ 9,000,000
e New Jersey Cultural Trust $ 500,000

Most significant is that even with the economic downturn, tax collection from the Hotel/Motel
Occupancy Tax increased to $85 million in FY09 from $65.1 million in FYO05.

Despite this increase, however, support for the four designated areas has stayed the same or
decreased. Revenues have instead been directed to the state treasury for use in the general
fund. In FY10, all four focus areas were funded at levels below the statutory minimum:

o Support for the New Jersey State Council on the Arts fell below
the poison pill level to $14,440,00@& shortage of $1,560,000.

e Support for the New Jersey Historical Commission fell below the
poison pill level to $2,480,00( shortage of $220,000.

e Support for the New Jersey Division of Travel and Tourism fell
below the poison pill level to $8,000,00@ shortage of
$1,000,000.

o Support for the New Jersey Cultural Trust fell below the poison
pill level to $466,000a shortage of $34,000.



