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Message from the Chair 

 

On behalf of the members of the New Jersey Heritage Tourism Task Force, I am pleased to present the New 

Jersey Heritage Tourism Master Plan.  This plan is the result of intensive work by the Heritage Tourism Task Force 

ŀƴŘ ƴǳƳŜǊƻǳǎ ǇŀǊǘƴŜǊǎ ǿƘƻ ŀǊŜ ŎƻƳƳƛǘǘŜŘ ǘƻ ƳŀƪƛƴƎ ƘŜǊƛǘŀƎŜ ǘƻǳǊƛǎƳ ŀƴ ŜǾŜƴ ƳƻǊŜ Ǿƛǘŀƭ ǇŀǊǘ ƻŦ ƻǳǊ ǎǘŀǘŜΩǎ 

third largest industry ς tourism. 

 

New Jersey has many splendid heritage tourism destinations ~ such as Cape May, Lambertville and Ellis Island ~ 

whose visitors come to experience historic sites as well as natural and cultural offerings. Morristown and other 

ŎƛǘƛŜǎ ƘŀǾŜ ŘŜǾŜƭƻǇŜŘ ŀƴŘ ƳŀǊƪŜǘ bŜǿ WŜǊǎŜȅΩǎ ƳƛƭƛǘŀǊȅ ŀƴŘ ƛƴŘǳǎǘǊƛŀƭ ƘŜǊƛǘŀƎŜΦ !ŘŘƛǘƛƻƴŀƭƭȅΣ ǘƘŜ /ǊƻǎǎǊƻŀŘǎ ƻŦ 

the American Revolution National Heritage Area will encourage tourists to discover Revolutionary New Jersey. 

 

National travel trends indicate the economic benefits New Jersey can generate with a strong heritage tourism 

program. A 2009 national travel study reveals that 78% of all U.S. leisure travelers participate in cultural and/or 

heritage activities while traveling, translating to 118.3 million adults each year. The economic impact is clear: 

cultural and heritage travelers spend an average of $994 per trip compared to only $611 for other leisure 

travelers.  Collectively, cultural heritage travelers contribute more than $192 billion annually to the U.S. 

economy.* New Jersey must tap into this economic opportunity. 

 

We propose the formation of a New Jersey Inter-agency Heritage Tourism Council to provide leadership and 

create a statewide system of partnerships.  The council would link state agencies, destination marketing 

organizations, heritage and cultural organizations, historic sites, communities and other partners to forge a 

unified approach to heritage tourism development. 

 

.ȅ ǇǊŜǎŜǊǾƛƴƎ ƻǳǊ ƘƛǎǘƻǊƛŎ ǎƛǘŜǎ ŀƴŘ ǘŜƭƭƛƴƎ ǘƘŜ ǎǘƻǊƛŜǎ ƻŦ ƻǳǊ ǎǘŀǘŜΩǎ Ǉŀǎǘ Σ bŜǿ WŜǊǎŜȅ ǿƛƭƭ ŜƴƧƻȅ ǘƘŜ ǊŜǿŀǊŘǎ ƻŦ 

heritage tourism by generating increased revenue as we welcome more visitors.  We are asking our legislators to 

revisit the formulas used to fund tourism, history and the arts through the hotel/motel tax and to invest 

ŎƻƴǎƛŘŜǊŀōƭȅ ƳƻǊŜ ƛƴ ƻǳǊ ǎǘŀǘŜΩǎ ǘƘƛǊŘ ƭŀǊƎŜǎǘ ƛƴŘǳǎǘǊȅΦ 

 

All the members of the New Jersey Heritage Tourism Task Force and I look forward to working with each of you 

as we make New Jersey a premier heritage tourism destination. 

 

Cathleen R. Litvack 

Chair 

New Jersey Heritage Tourism Task Force 

 

 

 

 (*Source: The Cultural and Heritage Traveler, 2009 Edition, Mandala Research, LLC; Study commissioned by National Trust for 

Historic Preservation, U.S. Cultural and Heritage Tourism Marketing Council and U.S. Department of Commerce.)  
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A Vision for Heritage Tourism in New Jersey 
 

Heritage Tourism is essential to the economic well being of New Jersey as 
travelers and residents visit heritage sites and towns to enjoy authentic, valued 
and engaging experiences, that: 

Enhance the image of New Jersey as  a desirable destination with a rich 
ƘƛǎǘƻǊȅ ǘƘŀǘ ǇƭŀȅŜŘ ŀ Ǿƛǘŀƭ ǊƻƭŜ ƛƴ ƻǳǊ ƴŀǘƛƻƴΩǎ ƎǊƻǿǘƘΣ  

LƳǇǊƻǾŜ ǘƘŜ ǎǘŀǘŜΩǎ ŜŎƻƴƻƳȅ ǘƘǊƻǳƎƘ ǾƛǎƛǘƻǊ ǎǇŜƴŘƛƴƎΣ ŀƴŘ  

/ƻƴǘǊƛōǳǘŜ ǘƻ ǘƘŜ ǎǘŜǿŀǊŘǎƘƛǇ ŀƴŘ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ƻŦ bŜǿ WŜǊǎŜȅΩǎ ǳƴƛǉǳŜ 
historic, cultural and natural assets.   
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bŜǿ WŜǊǎŜȅΩǎ IƛǎǘƻǊȅΥ ! [ŜƎŀŎȅ ǘƻ YŜŜǇΣ ! {ǘƻǊȅ ǘƻ {ƘŀǊŜ 

! ǎǿŜŜǇƛƴƎ ƎƭŀƴŎŜ ŀŎǊƻǎǎ bŜǿ WŜǊǎŜȅΩǎ ƘƛǎǘƻǊȅ ƭŜŀǾŜǎ ŀ ŦƛǊƳ ƛƳǇǊŜǎǎƛƻƴ ƻŦ ŀ ǎǘŀǘŜ ǊǳǎƘƛƴƎ ǘƻ 
meet its destiny. Though small in size, a mere 220 miles long by 70 miles across, New Jersey 
Ƙŀǎ ƘŀŘ ŀ ƳŀƧƻǊ ƛƳǇŀŎǘ ƛƴ ǎƘŀǇƛƴƎ Ƨǳǎǘ ŀōƻǳǘ ŜǾŜǊȅ ŀǎǇŜŎǘ ƻŦ !ƳŜǊƛŎŀΩǎ ŜǾƻƭǳǘƛƻƴΦ 

{ǘǊƛŘƛƴƎ ŀŎǊƻǎǎ ǘƘŜ ǇŀƎŜǎ ƻŦ bŜǿ WŜǊǎŜȅΩǎ ƘƛǎǘƻǊȅ ŀǊŜ ǎǳŎƘ ǇƛǾƻǘŀƭ ŦƛƎǳǊŜǎ ŀǎ DŜƻǊƎŜ 
Washington, Walt Whitman and Thomas Edison. Events that transformed the nation loom 
ƭŀǊƎŜ ƛƴ bŜǿ WŜǊǎŜȅΩǎ ǇŀǎǘΣ ŦǊƻƳ ǘƘŜ wŜǾƻƭǳǘƛƻƴŀǊȅ ²ŀǊ ŀƴŘ ŎǊŜŀǘƛƻƴ ƻŦ ŀ ƴŜǿ ƴŀǘƛƻƴ ƛƴ ǘƘŜ 
18th Century to inventions and new kinds of production during the Industrial Revolution of the 
19th Century, and the 20th /ŜƴǘǳǊȅΩǎ ŎǳƭǘǳǊŀƭ ǎƘƛŦǘǎ ǘƻǿŀǊŘ ǘƘŜ ƎǊƻǿǘƘ ƻŦ ǎǳōǳǊōǎΣ ŀƴ 
increasingly diverse population and the emergence of vacation treks to New Jersey 
destinations. 

In the wake of these history-makers and 
culture-shapers is the tangible evidence of 
bŜǿ WŜǊǎŜȅΩǎ ǳƴƛǉǳŜ ƭŜƎŀŎȅΦ bŜǿ WŜǊǎŜȅΩǎ 
history is encased in its tranquil small 
towns, vibrant urban centers and along 
scenic byways and within heritage areas. Here, revitalized downtowns, museums, heritage 
trails, hundreds of historic sites and a multitude of special events and programs preserve the 
ōǳƛƭǘ ŜƴǾƛǊƻƴƳŜƴǘ ŀƴŘ ǘŜƭƭ ǘƘŜ ǎǘŀǘŜΩǎ ŜƴƎŀƎƛƴƎ ǎǘƻǊƛŜǎΦ 

bŜǿ WŜǊǎŜȅΩǎ ǊŜƳŀǊƪŀōƭŜ ƘƛǎǘƻǊȅΣ ǘƘŜ Ƴŀƴȅ ǇƭŀŎŜǎ ǘƘŀǘ ǘŜƭƭ ǘƘŜǎŜ ǎǘƻǊƛŜǎ ŀƴŘ ǘƘŜ ŎƻƳƳƛǘƳŜƴǘ 
of numerous partners position the state to develop a heritage tourism program which will 
ŀǘǘǊŀŎǘ ǾƛǎƛǘƻǊǎΣ ǎǘƛƳǳƭŀǘŜ ǘƘŜ ǎǘŀǘŜΩǎ ŜŎƻƴƻƳȅ ŀƴŘ ŎƻƴǘǊƛōǳǘŜ ǘƻ ǊŜǎƛŘŜƴǘǎΩ ǉǳŀƭƛǘȅ ƻŦ ƭƛŦŜΦ !ƴŘ 
ǇŜǊƘŀǇǎ Ƴƻǎǘ ƛƳǇƻǊǘŀƴǘΣ ǿŜ ƘŀǾŜ ǘƘŜ ƻǇǇƻǊǘǳƴƛǘȅ ǘƻ Ŧǳƭƭȅ ƛƴǘŜǊǇǊŜǘ bŜǿ WŜǊǎŜȅΩǎ ǇƭŀŎŜ ƛƴ ǘƘŜ 
annals of American history. 

 

What is heritage tourism? 

The National Trust for Historic Preservation defines heritage tourism as: 

ΧǘǊŀǾŜƭƛƴƎ ǘƻ ŜȄǇŜǊƛŜƴŎŜ ǘƘŜ ǇƭŀŎŜǎ ŀƴŘ ŀŎǘƛǾƛǘƛŜǎ ǘƘŀǘ ŀǳǘƘŜƴǘƛŎŀƭƭȅ ǊŜǇǊŜǎŜƴǘ ǘƘŜ ǎǘƻǊƛŜǎ 
and people of the past. It includes historic, cultural and natural resources. 

The goal of heritage tourism is to preserve cultural legacies, to interpret stories by offering 
places to see where events happened, to imagine the voices and read the words, and to 
encourage travelers to seek out the places that connect us to a time and place that still shapes 
us ~ individually, as a community and as a nation ~ today. 

A national study of cultural and heritage travel conducted in 2009 reveals that 78% of all U.S. 
leisure travelers participate in cultural and/or heritage activities while traveling, translating to 
118.3 million adults each year.  

 

 

"Working in tandem with casinos, arts, culture and 
the Jersey shore, heritage tourism is vital to the 
future of our State's tourism industry. 

          Don Marrandino, President 
Eastern Division, Harrah's Entertainment 
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The appeal of attracting these travelers is clear: Cultural heritage travelers spend an average 
of $994 per trip compared to only $611 for other leisure travelers.  Collectively, cultural 
heritage travelers contribute more than $192 billion annually to the U.S. economy. 

The study found many positive attributes of cultural heritage travelers: 

They are more frequent travelers, reporting an average of 5.01 
leisure trips in the past 12 months vs. 3.98 trips by non-cultural 
heritage travelers. 

They prefer leisure travel to be educational. 

They will spend more on cultural and heritage activities. 

They will travel farther to get the experiences they seek. 

(Source: The Cultural and Heritage Traveler, 2009 Edition, Mandala Research, LLC; Study commissioned by 

National Trust for Historic Preservation, U.S. Cultural and Heritage Tourism Marketing Council and U.S. 
Department of Commerce.)  

How does New Jersey support and fund heritage tourism? 

!ǎ ƛƴǘŜǊŜǎǘ ƛƴ ƘŜǊƛǘŀƎŜ ǘƻǳǊƛǎƳ ŀƴŘ ŎƻƳǇŜǘƛǘƛƻƴ ŦƻǊ Ǿƛǎƛǘŀǘƛƻƴ ƛƴŎǊŜŀǎŜǎΣ bŜǿ WŜǊǎŜȅΩǎ 
investment in tourism has declined.  In 2003, legislation was enacted to impose a 7% 
hotel/motel state occupancy fee for lodging establishments. The fee was in effect from 
August 1, 2003 through June 30, 2004.  After July 1, 2004, the fee was reduced to 5%. 
Several cities already had a local occupancy tax, and a lower tax was approved for 
these cities: Newark, Atlantic City and Jersey City are at 1% and the Wildwoods at 
3.15%. The following chart shows the top 10 counties for occupancy or hotel-motel tax 
collection from January ςDecember 2009.(Source: New Jersey Department of Treasury, Division 

of Taxation) 
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In fiscal year 2004, the New Jersey Legislature allocated a portion of revenues generated from 
the Hotel/Motel Occupancy Tax to support four specific funding areas and set statutory 
minimums:  

New Jersey State Council on the Arts  $16,000,000 

New Jersey Historical Commission  $  2,700,000 

New Jersey Division of Travel and Tourism $  9,000,000 

New Jersey Cultural Trust    $     500,000   

Most significant is that even with the economic downturn, tax collection from the Hotel/Motel 
Occupancy Tax increased to $85 million in FY09 from $65.1 million in FY05.  

Despite this increase, however, support for the four designated areas has stayed the same or 
decreased. Revenues have instead been directed to the state treasury for use in the general 
fund.  In FY10, all four focus areas were funded at levels below the statutory minimum: 

Support for the New Jersey State Council on the Arts fell below 
the poison pill level to $14,440,000 - a shortage of $1,560,000.  

Support for the New Jersey Historical Commission fell below the 
poison pill level to $2,480,000 - a shortage of $220,000.  

Support for the New Jersey Division of Travel and Tourism fell 
below the poison pill level to $8,000,000 - a shortage of 
$1,000,000.  

Support for the New Jersey Cultural Trust fell below the poison 
pill level to $466,000 - a shortage of $34,000. 

 

 


